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WORKING WITH YOU: MARKETING EXAMPLES

Square Mile work in partnership with a number of asset managers to support their businesses
and marketing campaigns. Below are some examples of how we have worked with existing clients
through bespoke marketing initiatives.

Website promotion

Asset managers have used their websites to house videos, ratings logos and content from Square Mile as a way of providing third

party endorsement. Square Mile can work with you to help position this content or provide you with the imagery and videos - in
whatever format you require. Some examples include:

1.

2.

A featured fund webpage that includes a view from Square Mile alongside a Talking Factsheet video.

What is a short duration bond?

A shart duration bond is a bond with a shart time to maturity, In the sterling market we define this as a
bond maturing within the nest five years, in arder o access an optimal level of market degth and
diversification. The short duration maturity profile may differ slightly for deeper fixed income markets,
foor sxample within the US of Furspesan eredit markets short duration is mare likely to be considered as
bonds maturing within the next thres years.

The caneept af di is very important for fired income investors s it esseatially measures haw
sensitive a bond's price is to interest rate movements. Buying a corporate bond with 2 lower maturity
provides investars with not only a lower duration but also 3 lower spread duration. This means that the
bond will exkibit a lower sensitivity 1o charges in gevernment bond yislds as well 5 eredit spreads.
Short duration bends can therefore be a very useful tool in managing the risks of rising yields and
markst valatility,

View from Square Mile Research

In this Talking Factsheet from the Square Mile Acaderny of Funds, Head of Risk Based Solutions
Research Alex Farlow, outlines his view of the Axa Global short Duraticon Bend Fund and raviews the
Fund's abjectives and risks

CPD for investment professionals

Featured funds

dit Short Duration Berd Fund
& Markets Short Duration Bond

Contribution to CPD articles, videos or webinars to provide an educational perspective.

In this section you can access structured and unstructured CPD material to help you meet your 35 hours of annual CPD requirements.

The Academy

Access to aseries of modules, designed to help
knowledge of the investment world.

REGISTER NOW

Active
Management

With passive funds becoming increasingly

popular due to their low-cost nature, what

are the benefits of investing in active
funds?

FIND OUT MORE

Beyond bond
basics

Traditionally, investors have used bonds
as an equity hedge, but can they be more
exciting

FIND OUT MORE

Everything about
duration

Duration is driven by the nature and rate
of abond’s coupon, its time until maturity
and its yield characteristics.

FIND OUT MORE
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WORKING WITH YOU: MARKETING EXAMPLES

3.

A dedicated Square Mile webpage including Talking Factsheet videos and Talking With interviews

SQUAREMILE TALKING FACTSHEETS - JUPITER DISTRIBUTION FUN...

e

Square Mile ‘Talking at Home with’ John Chatfeild-Roberts

John Chatfeild-Roberts, Head of Strategy, Independent Funds at Jupiter talks common

sense investing and Blackadder with Square Mile’s Richard Romer-Lee.

o=
Read more

Independent content

4. Providing fund and asset class views as part of a broader campaign.

AVIVA

INVESTORS

UKEQUITY INCOME

PREV

THE FUND VIEW FROM SQUARE MILE INVESTMENT CONSULTING AND RESEARCH

Chris Murphy operates under the philosophy that many investors are
habitually driven by fear and greed and therefore tend to overpay for
what they perceive to be exciting growth opportunities. He believes
that a more mundane approach to investment is appropriate and that
steady, simple businesses that have the ability to compound returns
over time are the types of companies that investors should seek.

The fund benefits from the lengthy experience of Mr Murphy
alongside the challenge and views of James Balfour, who has made a
very promising start to his investment career. The pair seem to enjoy a
collaborative warking relationship and despite favouring what could
be described as dull companies, have the courage to match their
conviction. Therefore, at times, they will construct a portfolio which,
at a sector level, can look markedly different from the UK market,

“We think this is a solid offering within the
UK equity income space and one that
benefits from a well defined investment
process and a complementary pair of fund
managers, blending youth with experience”

JOHN MONAGHAN, HEAD OF RESEARCH. SQUARE MILE

SQUARE
Micew
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Email promotion

The Square Mile ratings are now widely recognised amongst advisers, so asset managers have used this as an opportunity to let
their clients and wider distribution list know their fund has received a Square Mile rating.

Below is an example of a bespoke email communication to highlight a new rating. We can also work with you to provide a quote
from one of the Square Mile research analysts to feature in these communications.

Social media
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There is opportunity to work together to promote content via LinkedIn and Twitter. We have worked with asset managers to
share their content through our network, as well as giving them an opportunity to post about new Square Mile ratings through

their social media channels.

1. Promoting rated fund content through LinkedIn to enhance distribution to a wider network.

Square Mile C ing & Limited
NileW 1,456 followers
2w -

R&M | River and Mercantile Asset Management
i 979 followers + Follow
w-®

#Value investing has been a very uncomfortable place to be for the last few
years, however it has never looked so attractive. In this short update, Hugh
Sergeant explains how this is one of the best opportunities for inve ...see more

RIVER AND MERCANTILE

UK RECOVERY &
UK HIGH ALPHA

S Tuesday 17 November 2020
] 2pm

Hugh Sergeant, Head of Value &
. M Recoverv stratesies
UK equities update - UK Recovery and UK High Alpha

riverandmercantile.com « 11 min read

(What about... > (Helpful! This willm> (Well saidm> (In my opini

O Like & comment = Share <7 send
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WORKING WITH YOU: MARKETING EXAMPLES

2. Participation in external events, promoted via social media channels.

Fidelity for Investment Professionals
How can investors, policymakers and companies create a sustainable
model for capitalism that serves stakeholders as well as shareholders?

Our team were joined by

Capital at risk.

Investing in a

sustainable future

Who drives the future
of sustainable finance?

PR support

to discuss:

Square Mile work regularly with trade press and national press to provide fund picks, commentary, articles and quotes. We
are also happy to support asset managers in providing independent commentary across various press publications, as well as
supporting launch announcements when new funds get rated.

1. Supporting placed articles in trade magazine through independent commentary.

Finding income amongst
current low yields
and uncertainty

e

EXPERT VIEW: JASON BROOMER, HEAD OF INVESTMENT, SQUARE MILE

Jason discusses how bond managers can meet
the needs of their income-seeking clients while
navigating a climate of lower yields

There are two essential components to

any return that you're likely to get from a
bond. One is duration risk which relates to
the current government bond yield. In a
recession that yield often goes down which
is good news for bond holders. But if the
next recession is caused by, say, a revival of
inflation then that might not happen. The
other components of bond returns come
from some sort of credit or risk position
where you can't be sure that the people
you're lending money to will repay it. In any

recession doubs build about repayment risk,

50 credit spreads widen.

Hunt for yield
Today's market environment is really tough
The market provides what the market
provides; there's not much we can do about
it. One of the results of the QE programmes
around the world is it has driven prices of all
secure assets to really low levels. When | say
secure assets | mean, for example, cash.

You can hold cash positions and end up with
anegative real return, and that feeds through
into fixed income markets. The more secure
the security is, the more expensive it is.
Government bonds are more expensive than
corporate bonds, for example.

Choosing a path
In terms of the more suitable path for
investors, we are approaching the end of
this economic cycle and it's very easy to be
seduced by the last four or five years and
say ‘the market has been really smooth and
comfortable therefore | can take a bit more
risk and benefit from added yield'. But bear
markets can come out of nowhere and move
very quickly.

This is what people found in 2008, So income-
seeking investors have a real dilemma: what
do they do? Do they move up the risk scale
and achieve more yield that way? Or do they
reassess their yield expectations?
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2. Pressrelease to announce new Square Mile rating.

Horizon Fund range has been added to Square Mile's

Academy of Funds with a Recommended Rating

it By Fraser Blain, Horizon by Embark
=Y o ] v
\ ‘E' General news

‘W are pleased to announce that the Horizon Multi-Asset fund range have beenintroduced into Square Mile's Academy of Funds with a Recommended
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These are just some of the ways that we have worked with asset managers to help
support their marketing campaigns. We'd be delighted to discuss how we may be able to
work with and support you.

Contact Us

Steph Bone
Head of Marketing
Stephanie.bone@squaremileresearch.com

Eleanor Tickle
Marketing Manager
Eleanor.tickle@squaremileresearch.com
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Important Information
This document is for the use of professional advisers and other regulated firms only.

It is published by, and remains the copyright of, Square Mile Investment Consulting and Research Ltd (“SM"). Unless agreed by
SM, this commentary may only be used by the permitted recipients and shall not be provided to any third parties. SM makes no
warranties or representations regarding the accuracy or completeness of the information contained herein. This information
represents the views and forecasts of SM at the date of publication but may be subject to change without reference or
notification to you. SM does not offer investment advice or make recommendations regarding investments and nothing in this
report shall be deemed to constitute financial or investment advice in any way and shall not constitute a regulated activity for the
purposes of the Financial Services and Markets Act 2000. This report shall not constitute or be deemed to constitute an invitation
or inducement to any person to engage in investment activity with any of the fund mangers featured. Should you undertake

any investment activity based on information contained herein, you do so entirely at your own risk and SM shall have no liability
whatsoever for any loss, damage, costs or expenses incurred or suffered by you as a result. The information in this report is
believed to be reliable but its completeness and accuracy is not guaranteed. SM does not accept any responsibility for errors,
inaccuracies, omissions or any inconsistencies herein.
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